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SPOT Total HH # spots Demo Apr Apr May May May May June June

Network Program Lgth Day/Time 000's 000's 20 27 4 11 18 25 1 8

Home & Garden Gardener's Diary :30 Thurs-Fri 7-9A 680 5 270 0 0 1 1 1 1 1 0

(HGTV) Deserving Design :30 Thurs-Fri 4-430P 3,552 8 1,608 0 1 1 1 1 1 2 1

90 million subscribers Designer's Challenge :30 Thurs-Fri 3-330P 3,552 8 1,608 0 1 1 1 1 1 2 1

Early Fringe Rotation :30 Thur-Fri 3-6P 4,884 11 2,211 0 2 2 2 3 2 2 0

Includes: Deserving 

Design, Myles of Style, 

Designer Challenge, Color 

Splash, Curb Appeal, 

Carter Can

:30

HGTV: 34% male House Hunters :30 Thurs-Sat 6-8P 4,837 7 2,478 0 0 1 2 2 2 0 0

           66% female Prime Access Rotation :30 Thurs-Sun 6-8P 5,228 8 2,832 0 1 1 1 1 2 1 1

Includes: House Hunters, 

Myles of Style, Color 

Splash

:30

Curb Appeal :30 Sat12N-1P 4,236 6 2,430 0 1 1 1 1 1 1 0

Gardening By the Yard :30 Sun 7A-8A 4,236 6 2,430 0 1 1 1 1 1 1 0

Ground Breakers :30 Sat 9-10A 4,236 6 2,430 0 1 1 1 1 1 1 0

Landscape Smart :30 Sun 8-9A 4,942 7 2,835 0 1 1 1 1 1 1 1

Super Scapes :30 Sun 9-10A 4,236 6 2,430 0 1 1 1 1 1 1 0

Week-end AM Rotation :30 Sat-Sun 7A-12P 8,472 7 4,860 0 1 1 1 1 1 1 1

Includes: Gardening By 

the Yard, Groundbreakers, 

Landscape Smart, Super 

Scapes My First House, 

Carter Can

Deserving Design :30 Sat 4-5P 1,520 2 826 0 0 0 1 1 0 0 0

Design on a Dime :30 Sun 3-4P 760 1 413 0 0 0 0 1 0 0 0

Myles of Style :30 Sat-Sun 2-3P 1,520 2 826 0 0 0 1 1 0 0 0

Week-end Day Rotation :30 Sat-Sun 1-6P 3,040 7 2,891 0 1 1 1 1 1 1 0

Includes: devine Design, 

My First Place, Find Your 

Style, Myles oof Style, 

Color Splash, Others, TBA 59,251 97 33,378

0 12 13 16 18 15 14 5

# spots 93

8 weeks

Week of:
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P25-54

SPOT Total HH # spots Demo Apr Apr May May May May June June

Network Program Lgth Day/Time 000's 000's 20 27 4 11 18 25 1 8

Fine Living Network Daytime Rotation :30 M-F 7A-3P 3,270 109 763 7 7 21 20 20 20 7 7

(FLN) Daytime Sponsorships :30 M-F 7A-3P 900 30 210 0 6 6 6 6 6 0 0

54 million subscribers Smart Tips (hosted) :30 M-F 7A-3P 1,950 65 455 5 10 10 10 10 10 10 0
Sponsorship Includes: 2x :30+ 

billboard per program:  I Want 

That!, What You Get for the 

Money,Smart Tips: To be selected

:30

FLN: 27% male Early Fringe 3-6P :30 M-F 3-6P 1,395 31 310 3 3 5 5 5 5 3 2

        73% female Smart Tips (hosted) :30 M-F 3-6P 765 17 170 0 2 3 3 3 3 3 0

Prime Access :30 M-F 6-8P 448 8 144 0 0 2 2 2 2 0 0

Prime Acc Sponsorships :30 M-F 6-8P 504 9 162 0 0 3 3 3 0 0 0

Sponsorship Includes: Martha! M-

F 7-8P 3x :30 + billboard per 

program 

:30

Smart Tips (hosted) :30 M-F 6-8P 504 9 162 0 2 2 3 2 0 0 0

Prime Rotation :30 M-Sun 8-9P 780 15 255 0 3 3 3 3 3 0 0

Prime Rotation :30 M-Sun 9-10P 2,184 26 920 3 3 4 4 4 4 2 2

Prime Sponsorship :30 M-Sun 9-10P 672 8 280 0 0 2 2 2 2 0 0

Sponsorship Includes: "The Fix"  

TBD 2x :30 + billboard. 

Programming TBD for Q2.

Week-end Smart Tips (hosted) :30 Sat-Sun 7A-8P 432 8 168 0 0 2 2 2 2 0 0

Week-end Rotation :30 Sat-Sun 7A-8P 540 10 210 0 2 2 2 2 2 0 0

Week-end Sponsorships :30 Sat-Sun 7A-8P 1,212 28 588 0 4 4 4 4 4 4 4

Sat Sponsorships:Work That Room, Mission Organization

Sunday AM Sponsorships: 

Mission Organization, Design, Inc, 

Work That Room 15,556 373 4,797 18 42 69 69 68 63 29 15

# spots 373

8 weeks

Week of:

Cable Television Advertising Spring 2009
Fine Living



Consumer Print Advertising Spring 2009
Bailey Nurseries

Endless Summer Collection

2009 Media Flowchart

January February March 

Better Homes and Gardens
Circulation: 7,745,392

Sunset

Circulation: 1,224,325

Southern Living

Circulation: 2,804,325

Country Living

Circulation:  1,651,937

Midwest Living

Circulation: 901,869

Fine Gardening
Circulation: 181,291

Gardening How-To
Circulation: 726,510

Garden Design
Circulation: 257,052

Real Simple (NE,MW, West)

Circulation: 1,326,000

Martha Stewart Living
Circulation: 2,037,632

Canadian Consumer Magazines

Canadian Living

Circulation: 527,017

Canadian Gardening

Circulation: 151,539

Garden Wise

Circulation:  35,000

Gardens West
Circulation:  35,000

Fleurs Plantes et Jardins

Circulation: 73,756

2009 PRINT SCHEDULE April May June November DecemberSeptember OctoberJuly August



Consumer Print Advertising Spring 2009
Bailey Nurseries

Endless Summer Collection

2009 Media Flowchart

January February March 

Women's Day Special Interest Magazines

Garden and Deck Design-Spring 2009 & Summer 2009

Circulation: 400,000

Better Homes and Gardens Special Interest Publications:

Country Gardens
Circulation: 600,000

Garden Ideas and Outdoor Living
Circulation: 500,000

Garden Deck and Landscape

Circulation: 450,000

Perennials

Circulation: 445,000

Nature's Garden

Circulation: 435,000

Dream Gardens (Bookazine)
Circulation: 180,000

PPC

PPC

PPC

July August DecemberOctober

Yahoo Search Marketing

Google AdWords

MSN Live Search

April May

Online Media

June September November


